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CLASS OF 2024 GRADUATE EMPLOYMENT AT A GLANCE

* *
received an offer within 3 months received an offer within 6 months
of graduation of graduation
reporting rate average base salary**
average signing bonus** average total compensation

(includes base salary and other
guaranteed compensation)**

*Of graduates actively seeking employment.
**For those employed within three months of graduation and who reported compensation figures.

CANADA’S TOP-RANKED BUSINESS SCHOOL

Schulich MBA: #1IN CANADA (Corporate knights) TOP 30 MOST POPULAR MBA Program in the World (mba.com)
TOP 30 IN THE WORLD for careers in Finance, Technology & Information Management (@s TopmBA) & Executive Education (Financial Times)
TOP 100 IN THE WORLD for best MBA program for career outcomes (Linkedin)

Ranking results as of February 2025



A Message from the Executive Director,
Centre for Career Design

The Schulich MBA Class of 2024 was an exceptional group
of students, and | am proud to present their career and
post-MBA accomplishments.

Among those actively seeking employment, an impressive 91% of the graduating class
received at least one offer within six months of graduation. Others pursued equally
rewarding paths immediately following their MBA, including launching new businesses,
furthering their education, international travel, or embracing the joys of parenthood.

The Class of 2024 earned high praise from our extensive network of corporate partners for
their technical expertise, professional acumen, and unwavering commitment to curiosity
and lifelong learning. We owe immense gratitude to our corporate partners and to our
vibrant alumni network, whose ongoing support has been invaluable in guiding our
students as they strategize their job searches and explore the diverse opportunities
available in today’s dynamic job market.

At the Schulich Centre for Career Design, our team is steadfast in its commitment to
helping students and our corporate partners thrive. Guided by our core values of integrity,
service, expertise, empathy, and enthusiasm, we are dedicated to empowering students to
design meaningful careers while fostering connections that drive success for all parties.

Itis with great pride that | share this report, which highlights the remarkable achievements
of the Schulich MBA Class of 2024 and celebrates the collaborative efforts of the entire
Schulich community in supporting their success.

Hollis Sinker, MBA

(shelher)

Executive Director, Centre for Career Design
Schulich School of Business
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Class of 2024 at a Glance

27

Average Age at
Program Start
Agerange 21-46

S

Average Years of
Work Experience

1.0

Average GPA

* Equivalent to A-

235

Graduating
Class Size

** Those who graduated with full-time status in their final term,
including MBA/JD and MBA/MFA/MA students.

EMPLOYMENT BY INDUSTRY

[l Consulting (10%)

[l Consumer Packaged Goods (6%)

W Energy (3%)

M Financial Services (27%)

B Government (2%)
Healthcare (2%)

Il Hospitality (3%)

B Law (17%)

[ Manufacturing (2%)
Media / Entertainment (4%)

l Non-Profit (2%)

M RealEstate (2%)

B Retail (2%)

[ Technology (11%)
Transportation & Logistic Services (4%)
Other (3%)

661

Average GMAT
GMAT range 530 - 780

353%

Self-identify as Female

64%

International Students

EMPLOYMENT BY FUNCTION

M consulting (16%)

B Finance / Accounting (13%)

M General Management (24%)
Legal Services (16%)

B Marketing / Sales (13%)
Information Technology (4%)

M Operations / Logistics (6%)

M Other (8%)




Compensation by Function

FUNCTION SALARY ($)

Average Minimum Maximum Median
Consulting 84,462 68,000 101,000 85,000
Finance / Accounting 94,000 70,000 140,000 86,500
General Management 86,108 60,000 110,000 87,000
Legal Services 108,788 90,000 295,000 96,000
Marketing / Sales 84,625 65,000 108,000 82,500
Information Technology 101,750 75,000 115,000 108,500
Operations / Logistics 73,000 65,000 90,000 70,000

Note: In accordance with Career Services & Employer Alliance (CSEA) guidelines, salaries are not published for functions with fewer than 3 data points.

Compensation by Industry

INDUSTRY SALARY ($)

Average Minimum Maximum Median
Consulting 85,667 68,000 101,000 85,000
Consumer Packaged Goods 95,667 85,000 102,000 100,000
Energy 103,000 94,000 115,000 100,000
Financial Services 89,400 65,000 140,000 87,500
Law 108,788 90,000 295,000 96,000
Media / Entertainment 70,667 57,000 85,000 70,000
Technology 77167 60,000 98,000 75,000
Transportation & Logistic Services 79,667 70,000 90,000 79,000

Note: In accordance with Career Services & Employer Alliance (CSEA) guidelines, salaries are not published for industries with fewer than 3 data points. ! ll I 1 ’ I I




Alumni Reflections

John Drinkwater
(MBA/MA '24)

Development Manager,
Tafelmusik Baroque Orchestra
& Chamber Choir

How did the MBA program align with your
career goals and personal aspirations?

I chose to come to Schulich because

it offers an extremely unique MBA/MA
dual degree program. This program was
a perfect way to build technical skills and
strategic thinking on top of my passion
for and training in music, which aligned
perfectly with my career goal to work on
the business side of the arts.

How did the CCD or broader Schulich
network help you navigate a particular
challenge or opportunity during the
program or your job search?

The CCD's advisors were extremely helpful
during my job search, with resume and
cover letter advice, as well as networking
tips. They even guided me through a salary
negotiation, which proved highly beneficial
and led to positive results. | also came into
my current role directly through networking
with alumni from the Schulich Arts, Media,
and Entertainment specialization.

Which professional competency developed
during the program do you feel is most
integral to your work today, and why?

The communication skills | mastered while
at Schulich are invaluable in my current
role. The many group projects were great
preparation for the cross-functional
teamwork that is expected in today’s
workplace. Especially with so many hybrid
workplaces, it’s crucial to effectively
communicate in writing, over digital
platforms, as well as in person.

How do you see the value of your MBA
evolving over time?

| am expecting the value of my MBA to
increase over time as | grow into higher
level positions. The strategic, big-picture
thinking that is encouraged at Schulich
becomes increasingly important in director
and executive-level positions.

What advice would you give to
prospective MBA students who are
considering Schulich?

The value of your peer and alumni network
is at least as valuable as what you learn

in the classroom. Don't be afraid to get
outside of your comfort zone. If networking
is intimidating to you, always remember that
people love being asked for advice!




Arsshh Goel
(MBA ’24)

Digital Product Manager,
Procter & Gamble

How did the MBA program align with your
career goals and personal aspirations?

Pursuing the MBA allowed me to gain
hands-on experience in a structured and
supportive environment where | could apply
academic learning through collaborative
projects and peer interactions. This
experience helped me develop the
confidence and skills to transition from

a technical role to a leadership position.

How did the CCD or broader Schulich
network help you navigate a particular
challenge or opportunity during the
program or your job search?

The CCD provided a space to discuss
setbacks and gain perspective. Knowing
that | was prepared and on the right track,
even when market conditions and company
alignments weren't favorable, offered
immense reassurance. | particularly
struggled with video interviews, but the
CCD representatives guided me through
the process, helping me refine my approach
and improve my confidence.

Which professional competency developed
during the program do you feel is most
integral to your work today, and why?

In today’s dynamic workplace, critical
thinking is essential for informed
decision-making and problem-solving.
My MBA experience honed my ability
to analyze situations, consider diverse
perspectives, and make objective,
evidence-based decisions - skills that
| apply daily in my role.

How do you see the value of your MBA
evolving over time?

| see my MBA as more than an academic
credential - it was a transformative
experience. Over time, | know its value
will continue to grow, opening doors

to leadership roles, enhancing my
career progression, and equipping me
with the skills needed to navigate an
ever-evolving business landscape.

What advice would you give to
prospective MBA students who are
considering Schulich?

At the end of the program, what stays

with you are the memories, friendships,
and lessons that shape your journey, not
just the marks on a transcript. Embrace
every opportunity, and you'll leave Schulich
with more than just an MBA - you'll leave
with experiences that define your career
and personal growth.

Omosigho Otarigho
(MBA *24)
AVP, IA Markets, Citi

How did the MBA program align with your
career goals and personal aspirations?

One of my main goals in pursuing the

MBA was to broaden my approach to
decision-making while pivoting my career
toward the finance industry. The Schulich
MBA's diverse curriculum aligned perfectly
with my vision of becoming a strategic

and versatile leader. Courses like Personal
Financial Management, Skills for Leadership,
and Sustainable Finance provided
immediate, practical value.

How did the CCD or broader Schulich
network help you navigate a particular
challenge or opportunity during the
program or your job search?

The informational sessions organized by
the CCD were instrumental during my job
search, as they provided opportunities to
make industry connections. Additionally,
the Schulich alumni network was invaluable
- a conversation with an alum at CIBC
offered insights that helped me position
myself better for my first job after the

MBA program.

Which professional competency developed
during the program do you feel is most
integral to your work today, and why?

Critical thinking and problem-solving skills
are most integral to my work. These skills
were honed at Schulich through case
studies and competitions that pushed me
to analyze complex business scenarios,
synthesize data, and propose actionable
solutions. | apply them now at Citi to
navigate ambiguous challenges and craft
strategies that drive meaningful outcomes.

How do you see the value of your MBA
evolving over time?

Over time, | expect the MBA's greatest
value will be in the leadership and strategic
thinking skills | developed, which will

be essential as | take on more senior
responsibilities. The Schulich alumni
network remains a long-term asset as

well, offering continued learning and
collaboration opportunities.

What advice would you give to
prospective MBA students who are
considering Schulich?

Have a clear sense of your goals but
remain adaptable. Be proactive in building
relationships, not only with industry
professionals but also with your
classmates, who will become lifelong
friends and professional allies. Lastly,

get comfortable stepping out of your
comfort zone; the growth you experience
will be worth it.



Career Advising & Design

At the Centre for Career Design, we empower students to develop and articulate
the cognitive and interpersonal skills most valued by today’s employers - skills that
transcend industries and roles. We help students contextualize and communicate
what they’re learning in the classroom through the lens of employability.

Our approach is rooted in the NACE Competencies for a Career-Ready Workforce framework,
a series of eight demonstrable competencies that help ensure success in the workplace:

< 3E

S ED 3 &8

Career & Communication Critical Thinking Equity & Inclusion
Self-Development

A - % L

Leadership Professionalism Teamwork Technology
Our advising model integrates the Career Advising & Design services available:
key tenets of DeSign Thlnklng « One-to-one appointments

We teach students how to research, ideate, prototype, « Interactive career foundations workshops
and test, equipping them with the mindset to adapt « Industry insights and networking events

to a dynamic world and design meaningful careers - Job postings and recruitment events

aligned with their values and aspirations. - Digital and Al tools and resources

S

N |




Corporate Engagement Highlights

284 254 1178 110

recruitment events companies posted jobs open for companies hired the
accessible to MBA-level jobs MBA application MBA Class of 2024
MBA students

o

What Our Employers Are Saying

“The Schulich MBA program attracts high-calibre individuals from various
backgrounds and experiences, creating a dynamic set of candidates that
are a pleasure to meet with during the recruiting process. This rich diversity
of perspectives fuels innovation and fosters well-rounded business leaders
that we are lucky to bring into Gartner Consulting. The program’s reputation
for academic rigor and practical application translates into graduates who hit
the ground running. They’re well-equipped with the skills and knowledge we
need to succeed in our fast-paced environment. The CCD team is incredibly
knowledgeable and always goes the extra mile to connect us with the perfect
candidates which has led to some truly exceptional hires for our organization.”

Lydia Humphreys
Senior University Recruiter, Gartner Gartner.

“At American Express, we have found a reliable source of top-tier talent in
Schulich MBA students. The strength and diversity of the Schulich student
body never fail to impress us — their unique perspectives, strong work ethic,
and innovative thinking will make them valuable additions to AMEX, and
many other companies.

Working with the CCD team at Schulich has been a seamless and rewarding
experience. Their dedication to connecting students with opportunities
and creating possibilities for both companies and individuals is truly
commendable. The support and guidance provided by the CCD team

have been invaluable in helping us find the right candidates to meet our
business needs.”

Yoni Soleyn

Bilingual Talent Acquisition Partner, F—
Colleague Experience Group (CEG), American Express S



Companies Recruiting at Schulich

123Dentist
1-800-GOT-JUNK?
Milk2Sugars
360°kids

A

Acciona Infrastructure

Achév

Addiction Services Central
Ontario

adidas

ADP

Advance Mortgages

Affirm

Ag Growth International

Agentis Capital Advisors

AiDash

AIR MILES Reward Program

Alberici Constructors

Alberta Investment
Management Corporation
(AIMCo)

Alcon

AlixPartners

Altis HR

Altus Group

Amazon

American Express

Amica Senior Lifestyles

Andrew Peller

Apotex

Apple Canada

ARA Europe

ARC Resources

Arc’'teryx Equipment

Ari Agency

Aritzia

Arklab.ca

Arrivals + Departures

Arterra Wines Canada

ArtistOnGo

Arup

Asian Development Bank
(ADB)

AtkinsRéalis

Atrium Mortgage
Investment Corporation

Aviva Canada

B

Bain & Company

Balmoral Multicultural
Marketing

Balzac’s Coffee Ltd

Barilla America, Inc.

Baycrest Health Sciences

Bayer AG

Bayshore Healthcare

BCi

BD

BDO Canada

Beacon Software

Beam Suntory Inc.

Because | Love It (BILI)

Companies noted in bold hired at least one Schulich graduate on a full-time basis.

*In accordance with reporting timelines set by Career Services & Employer Alliance (CSEA).

Bell Canada

Bell Media

Bevertec Cst

Beyond Meat

Bimbo Canada

BioTAB Healthcare

Bix Co. events

Bizzabo

BlackBerry

BlackRock

BLADE

Blair Franklin Capital
Partners

Blake, Cassels &
Graydon LLP

Blaney McMurtry

BlueFire Al

BMO

BMW Group

Bombardier

Bond Brand Loyalty

BoomerangFX

Boston Beer Company

Boston Consulting Group
(BCG)

Boxhub

Brainlabs

Brink’s Global Services

Building Industry and
Land Development
Association (BILD)

Business Development
Bank of Canada
(BDC)

The following is an alphabetized list of organizations that engaged with the Schulich MBA
Class of 2024 between July 1, 2023, and June 30, 2024*. Engagement includes, but is

not limited to: networking, on-campus recruitment, company sponsored events, formal
job postings, hiring, and other Centre for Career Design activities.

C

Cabot

Cadillac Fairview

Caldwell Securities Ltd.

Cameron Stephens
Mortgage Capital

Campbell Soup Company

Canada Goose

Canadal Life

Canada Pension Plan
Investment Board (CPPIB)

Canada Post

CanadaHelps

Canadian Armed Forces

Canadian Cancer Society

Canadian Hospital
Specialties Ltd.

Canadian Marketing
Association

Canadian Marketing League

Canadian Olympic
Committee

Canadian Tire

CanFirst Capital
Management

Capco

Capital One Canada

Cardinal Health Canada

CarltonOne Engagement

Cassels Brock & Blackwell
LLP

CBC/Radio-Canada

CBRE Investment
Management



Celestica

Ceridian Dayforce Inc

CFA Society Toronto

Cal

CHANEL

Chartered Professional
Accountants of Ontario

Chick-fil-A Canada

Christian Dior

ciBC

Cintas Corporation

CircleK

City of Markham

Clarivate

Clipboard Health

Cluep

CNA Financial

Coca-Cola Canada Bottling

Cofilife

Cognizant

Colliers

Communications Security
Establishment

Conair Consumer Products

Consensys

Constellation Brands

Convery & Company

Cooperation Canada

Cormark Securities

Cossette Media

Coty

Covenant Health Canada

Covenant House Toronto

CPP Investments

Crestpoint Real Estate
Investments Itd.

CSA Group

Cushman & Wakefield

CWB Maxium Financial

Kristyn Nazareth (MMgt *19, MBA *23),
Associate Manager, Transformation, TD

D

Danone Canada
Dayforce

DECIEM

Deloitte

Dentsu

Desjardins Group
Devron Developments
DHL Supply Chain
Diageo Canada

Dig Insights

Disco

Disney Canada
Diversity in Sustainability (DiS)
Dorsey & Whitney LLP
Drake Hotel Properties
Dropbox

Dynacare

DysonInc.

E

Earth’s Own Food Company

Eaton Corporation

eCAMION

Edo Japan

Edwards Lifesciences

Elections Ontario

Element Fleet
Management

Elexicon Energy

EMCO Corporation

Enbridge Inc.

Encounter

Enterprise Canada

Enterprise Mobility

Environment Funders
Canada

Equifax

Equinix



https://www.youtube.com/playlist?list=PLP4t72FNWjzTEnoDMaGz7q2Gbu9szR1Eh

Companies Recruiting at Schulich (continued)

Ernst & Young LLP
Esiance

Essity

Everist
Extendicare

F

Fairmont Hotels and
Resorts

Farm Credit Canada

Federal Economic
Development Agency
for Southern Ontario

FedEx

Feel Light rTMS Clinic

Ferrero

Fidelity Investments
Canada

Dapo Asoluka (Tech MBA 24)
Product Marketing Manager,
Panasonic Canada

Financial Services
Regulatory Authority of
Ontario (FSRA)

Flourish Ventures

Flytographer

Four Seasons Hotels

G

Galderma Canada Inc

Gartner

Gay Lea Foods

GDA Capital

General Mills

Genus Capital
Management

GeoComply Solutions

George Weston Limited

Gilead Sciences
Canada

goEasy Ltd

Goldman Sachs

GoodLife Fitness

Google, Inc.

Government of Canada

Government of Manitoba

Graywood Developments LP

Green Communities
Canada

Green Economy Canada

Green Infrastructure
PartnersiInc

Greenhouse

GroupHEALTH Benefit
Solutions

GroupM

GSK

Guangdong Huadi
Investment Group

Guillevin International

GWLRealty Advisors

H

Hansell McLaughlin
Advisory Group

Harry Rosen

Hart Entertainment

Hatch Associates
Consultants

HBNG Holborn Group

Healthcare of Ontario
Pension Plan (HOOPP)

HelloFresh Canada

Henry Schein

Hershey Canada Inc.

High Park Nature Centre

Hill's Pet Nutrition

Hootsuite Inc

Huda Beauty

Humber College

Humber River Hospital

Hydro One



https://www.youtube.com/playlist?list=PLP4t72FNWjzTEnoDMaGz7q2Gbu9szR1Eh

IBI Group

IBM Canada

IDC

IDP Education Ltd.

iDriveCareer (iDC) HR
Consulting Canada Ltd.

IG Wealth Management

[-Gard Corporation

IGM Financial Inc .

ImmVue Therapeutics
North U.L.C

Imperial Oil

Imperial Tobacco Canada
Limited

Independent Electricity
System Operator (IESO)

Indigo

Initiative

Innovation, Science and
Economic Development
Canada

Insurance Institute of
Canada

Intact Insurance

Interac Corp.

International Finance
Corporation

Intrepid Travel

Investment Management
Corporation of Ontario
(IMCO)

Ipsos in Canada

Irving Consumer Products
Limited

Isaac Operations

Italian Trade Commission

J

J.M. Smucker Company
Jack.org

Jarvis Consulting Group
Jefferies, LLC

Jitto

Jobtest.org

Johnson & Johnson Canada

Joynet Group

JTE Claims Consultants
Ltd.

Junction Collective

Juniper Creates

Juniper Park \ TBWA

Longo’s

L'Oreal

Lululemon

Luminato Festival Toronto

LVMH Moét Hennessy Louis
Vuitton

Lynch & Associates Inc.

K

Kellanova

Kenvue Canada

Kepler Communications
Keurig Dr Pepper Canada
KFC Canada
Kimberley-Clark

Klick Health

Knix Canada

Knixwear

Koru

KPMG

Kraft Heinz Canada

L

Labatt Breweries of Canada

Land & Investment Group,
Royal LePage Commercial

Lassonde

Left Lane Associates

Lenovo Group

LEO Pharma

Leonnova

Level5 Strategy

LifeLabs

Lifemark Health Group

Lime Connect

Liquor Control Board of
Ontario (LCBO)

Little Canada

Live Nation Entertainment

Loblaw

Loblaw Digital

M
M2T Collective
Mackenzie Financial
Mackenzie Investments
Maison Apothecare Inc.
Make-A-Wish Canada
Manulife Financial
Corporation
Maple Leaf Foods
Maple Leaf Sports
& Entertainment
Partnership (MLSE)
Marcus Evans Group
Mars
Martin Brower
Mattel
MAV Beauty Brands
MaxPeople
McCain Foods
McCarthy Tetrault
McDonald’s
McGraw Hill
McKinsey & Company
McMillan LLP
Medavie Blue Cross
Medcan Health
Management Inc.
Media Experts
Medline Industries, LP
Meltwater Group
Metergy Solutions Inc.
Metro Inc.
Metrolinx
Microsoft
Miller Thomson LLP
Mino Games

MNP LLP

Mod Op

Molson Coors Beverage
Company

Mon Sheong Foundation

Monde Development Group

Mondeléz International

Moose Toys

Motion Recruitment
Partners

Mount Sinai Hospital (Sinai
Health System)

Mr. Lawnmower
Landscaping Services

MSL Group Canada

MTY Food Group

Mueller Water Products

Muskoka Brewery

myUniMate

N

National Bank Financial

National Bank of Canada

National Research Council
of Canada

Navigatr Group

Nestlé

New School Foods

Newell Brands

Nfinite Nanotech

Niagara Bottling

Nipiy Tu Research &
Knowledge Centre

Nokia

North Strategic

North York General Hospital

Northern Policy Institute

Notified

NUDESTIX

NVR



Companies Recruiting at Schulich (continued)

o)

O2E Brands

Octapharma Canada

Ogilvy

Oliver & Bonacini Hospitality

Oliver Agency

Oliver Jewellery

OMERS and Oxford
Properties

Ontario Bioscience
Innovation Organization
(OBIO)

Ontario Cannabis Store

Ontario Government

Ontario HIV Treatment
Network

Ontario Lottery and Gaming
Corporation (OLG)

Ontario Power Generation
(oPG)

Ontario Public Service
(ops)

Ontario Securities
Commission (OSC)

Ontario Teachers’ Pension
Plan (OTPP)

OpenTable

Organic Traditions

Organika Health Products

Osler, Hoskin & Harcourt
LLP

Ottawa Community
Foundation

Oxford Properties Group

Oxia Initiative

P

Procter & Gamble (P&G)

Pacific Institute For Climate
Solutions

Pacific Smoke International

Pancreatic Cancer Canada

Parkinson Canada

Pathway Communications

12

Paul Hastings

PBC Solutions

Penguin Random House
Canada

PepsiCo Canada

Perkins and Will

Pharmacy.ca

Phelps Group

Phillip Morris

Pink Triangle Press

Pizza Hut Canada

PKG Carry Goods

Plan Group Inc.

Pluristyx

Plus Company

PocketHealth

PointClickCare
Technologies

Polaris Renewable Energy

Porsche Cars Canada

PostGrid

Power TakeOff

President’s Choice Financial

PricewaterhouseCoopers
(PwWC)

PSP Investments

PSP Services

Publicis Groupe

Purolator Inc.

Purpose Unlimited

Q

QuadReal Property Group
Quinn & Partners Inc.

R

Rakuten Americas
Rally Assets
Randstad Canada
Raymond James Ltd.
RBC Royal Bank
RBI
RE Morrison
Equipment Inc.

Rebelstock

Receipt Canada

Reckitt Benckiser

Red Bull

Redstone Agency

Regroupement artistique
francophone de
I’Alberta

Restaurant Brands
International (RBI)

Retailogists

Rexall Pharmacy Group

Risk and Insurance Studies
Centre (RISCYU)

Riverside Natural Foods
Limited

Robinhood

Roche

Rogers

Roots Canada

Rotfleisch & Samulovitch
P.C.

Royal Bank of Canada

RPIA

RSM Canada

S

Saatchi & Saatchi

SALT XC

Sandvik Mining and Rock
Solutions

Sanofi Canada

SATQV Consultants

SBI Capital Markets

Scarborough Health
Network Foundation (SHN
Foundation)

Schneider Electric

Schulich School of Business

Science&Humans

Score Media and Gaming
Inc.

Score Promotions

Scotiabank

Sentia Solutions

Sephora

Service New Brunswick

Sesh Products

Shakudo Inc.

SHEIN

Sherwin-Williams

Shift Health

Shoppers Drug Mart

Siemens

Sienna Senior Living

Simon-Kucher & Partners

Simplii Financial

Simply Protein

SkipTheDishes

Sobeys

SodaStream

Solactive AG

Sotheby’s International
Realty

Southlake Regional Health
Centre

Southlea Group

Spanier Group

Spectra Engineering

Spin Master

Sporting Life

Stanley Black & Decker
Canada

Staples, Inc.

Starbucks Coffee Company

Starcom Worldwide

Stealth

Steer

StepStone Group LP

Stikeman Elliott LLP

Stingray Group

STM Display Sales

Sun Life

Sunnybrook Health
Sciences Centre

Survalent

Symcor

Sysco Canada



T

Tafelmusik Baroque
Orchestra and Chamber
Choir

Tailscale

Taro Pharmaceuticals Inc.

TAS

TC Transcontinental

TD Bank Group

TEALEAVES

Techtronic Industries, NA
(TTI)

Teck Resources Limited

Teladoc Health Canada

TELUS Business

TELUS Communications

Tendril Studio

Tennis Canada

TennisInc

Tesla

Teva Pharmaceutical
Industries

The Aber Group

The Atmospheric Fund
(TAF)

The Canadian Association
of Physicians for the
Environment

The Coca-Cola Company

The Equality Effect

The Estée Lauder
Companies

The Hain Celestial Group

Home Depot of Canada

The Hospital for Sick
Children (SickKids)

The Jane Goodall Institute
of Canada

The Kitchen North America

The Land Services Group

The LEGO Group

The Mark Anthony Group of
Companies Canada

The Mint Agency

The Nation Network

The Regional Municipality
of York (York Region)

The Salvation Army

The&Partnership

theScore

Thinkingbox

Three Ships Beauty

Throughline Strategy

Tidal Commerce

TikTok

Tipalti

Tissot

TITAN Haptics Inc.

TJX Canada

TK Elevator

TMX Group

Too Good To Go

Toronto and Region
Conservation Authority

Toronto Blue Jays

Toronto Business
Development Centre

Toronto International Film
Festival (TIFF)

Toronto Transit Commission
(TTC)

Toyota Canada

Trans Canada Trail | Sentier
Transcanadien

TribalScale

Tropicana Brands Group

TVO Media Education Group
(TVO.me)

U

uCB

Umbra

Unilever Canada

Uniglo

Universal Music Canada

University Health Network

University Pension
PlaOntario (UPP)

Urban Land Institute

V

V.PI. Canada
Vector Institute
Velour Beauty
Visa
Visionnaire
Vivid Machines
Volaris Group

W

W.W. Grainger

Walmart

Walmart & Sam’s Club

Wawanesa Insurance

Wayble

Weil, Gotshal & Manges LLP

Wella Company

Weston Wood Solutions

White & Case LLP

Whitehorse Liquidity
Partners

Wishpond Technologies

Wittington Investments

Women'’s College Hospital

Workplace Safety and
Insurance Board (WSIB)

Works Design

Worksport

World Animal Protection

WSP

Y

York Region
York University

y4

Zenith Media

ZTT Communications
ZX Technologies
ZymeFlow




Contact Us

Centre for Career Design, Schulich School of Business
Richard E. Waugh Suite, N202, 111 lan Macdonald Boulevard
Seymour Schulich Building, York University

4700 Keele Street, Toronto, Ontario, Canada M3J 1P3

Connect with our recruiters:
(416) 736-5080
recruit@schulich.yorku.ca

Click here
for virtual

KEELE CAMPUS

York University, 4700 Keele Street
Toronto, Ontario, Canada M3J 1P3

Driving Positive Change
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